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New Google feature changes Web pages New names near
top of Forbes’
billionaires list

What if you had worked hard
to design a Web page, carefully
placing links just where you
wanted them and carefully se-
lecting the Web destinations to
which those links led? And
then, what if a company with
great power on the Web started
adding its own links to your
page, drawing visitors away
from your page to other sites of
its own choosing?

You might be more than a
little upset. You might wonder
what gives any third party the
right to edit or alter your Web
page without your knowledge
or permission.

Yet that’s exactly what Goo-
gle, the powerful search-engine
company, is doing. A new fea-
ture of the company’s popular
Google Toolbar for the Internet
Explorer browser actually adds
links right into the body of any
Web page. The links lead to
Google’s own map site or to
other sites Google selects.

Google notes that this fea-
ture, called “AutoLink,” makes
it easier for users to look up
certain information. It also is
strongly reminiscent of a Mi-
crosoft gambit of a few years
back in which the software
giant planned to program In-
ternet Explorer to automat-
ically add its own links to
others’ Web sites. Microsoft
was forced to drop its “Smart
Tags” feature after Web site
owners and others com-

plained.
The Google feature is more

benign than Microsoft’s for
several reasons. Still, the way it
is being implemented is a bad
idea. If it takes hold, it would
start the Web down a slippery
slope. No owner of a Web site
could ever be sure that readers
had a chance to view its pages
in the way they were com-
posed.

The AutoLink feature is part
of a beta, or test, version of the
third edition of Google’s popu-
lar toolbar, which installs itself
as a part of Internet Explorer
and is used by millions of peo-
ple.

When you open a Web page,
the new Google Toolbar scans
it to see if it contains certain
information, such as street ad-
dresses, the ISBN numbers that
identify books, or the VIN
numbers that identify cars. If
such information is found, the
AutoLink button in the toolbar
changes to read “Look for
Map,” or “Show Book Info,” or

“Show Auto Info.”
If you click on the button,

Google turns the addresses, or
book and car ID numbers, into
links that lead to sites pro-
grammed into the toolbar. In
the case of addresses, the links
lead by default to Google’s own
new map feature. In the case of
book numbers, the links lead
to Amazon.com. For car num-
bers, the links lead to Carfax, a
company that sells reports de-
tailing a car’s history.

In addition to the in-page
links, Google creates an alter-
nate method for getting the
added information: A list of the
addresses and ID numbers can
drop down from the toolbar.
Clicking on the items in the list
takes you to the map, book and
auto sites.

Unlike Microsoft, Google
isn’t the near-monopoly pro-
vider of Web browsers, so its
adoption of the link feature
isn’t as serious a threat as the
Microsoft plan was. People
have to choose to install the
Google toolbar, and they have
to click the button each and
every time they want to see the
links. And, at least in the case
of maps, users can choose
among several destination
sites, including Google com-
petitors Yahoo and MapQuest.

Still, the feature has disturb-
ing consequences for Web site
owners. In my tests, for in-
stance, it added links to the ad-

dresses of movie theaters I had
called up in a Yahoo page, and
the links took me to Google
Maps, not to Yahoo’s own map
page. When I looked up a book
on eCampus, a book-selling
site, AutoLink turned the ISBN
numbers on the page into links
to Amazon, which competes
with eCampus to sell the
books. When I looked up a
used car for sale on Auto-
Trader, AutoLink turned the
VIN numbers into links to Car-
Fax, not to a competing auto-
history-report seller, Auto-
Check, used by AutoTrader.

If the principle behind Auto-
Link were to take hold, there
would be nothing to stop Mi-
crosoft from adding a feature
to Internet Explorer that would
replace the ads on a Google
search-results page with ads
sold by Microsoft’s MSN serv-
ice.

I’ve had long conversations
about this with senior Google
officials, and they say they are
actively considering changing
the way the AutoLink feature
works so it might not actually
alter the Web pages them-
selves. They note that the fea-
ture is a work in progress. But
the Google officials also insist
their first principle is user con-
venience.

Walter Mossberg writes about
personal technology for The Wall
Street Journal. E-mail him at
mossberg@wsj.com.

Bill Gates leads the list
for the 11th straight year.
By Madlen Read
AP business writer

NEW YORK — Thanks to a
surge in demand for steel, the
Internet and Scandinavian
sofas, there are some new
names among the very richest
of the world’s billionaires.

Indian steel mogul Lakshmi
Mittal, Mexican telecom mag-
nate Carlos Slim Helu and
Ikea founder Ingvar Kamprad
of Sweden knocked several
Wal-Mart heirs down a few
notches on Forbes magazine’s
2005 rankings of the world’s
billionaires.

The billionaires are richer
and more numerous for the
second straight year, but the
No. 1 spot is unchanged —
Microsoft Corp. founder Bill
Gates led the list for the elev-
enth year in a row with a net
worth of $46.5 billion, slightly
less than his $46.6 billion last
year.

Investor Warren Buffett
held a close second with $44
billion, up from $42.9 billion
in 2004.

Mittal — the biggest dollar
gainer after quadrupling his
net worth by $18.8 billion to
$25 billion — climbed 59
rungs from last year to No. 3
in 2005.

Helu came in fourth, up
from No. 17 in 2004; Saudi
Arabian investor Prince Alwa-
leed Bin Talal Alsaud ranked
No. 5; and Ikea’s Kamprad
rose to No. 6 from No. 13 last
year.

Rounding out the top 10
were Microsoft’s Paul Allen,
German supermarket com-
pany owner Karl Albrecht, Or-
acle Corp.’s Lawrence Ellison
— returning to the top 10
after slipping to No. 12 last
year — and Wal-Mart’s S.
Robson Walton.

Four other Waltons took
spots 11 through 13, with
Alice and Helen Walton once
again sharing the title of rich-
est woman in the world with
$18 billion each. The five fam-
ily members of the late Wal-
Mart founder Sam Walton are
together worth over $90 bil-
lion.

The number of billionaires
grew to a record 691 from 587
last year, and their total net
worth rose by $300 billion to
$2.2 trillion.

A confluence of factors con-
tributed to the increase, said
Forbes associate editor Luisa
Kroll, including positive per-
formance by many stock mar-
kets around the world — for
example, in Ukraine and Ice-
land, countries that debuted
on the list along with Kazakh-
stan and Poland — and the
falling dollar.

From February 2004 to Feb-
ruary 2005, the 12-nation euro
rose about 4 percent against
the dollar, while the British
pound rose about 3 percent
versus the U.S. currency.

“If you were a euro-based
billionaire, you could’ve done
nothing and seen a 20 percent
increase” over the past two
years, Kroll said.

Soaring commodities like
oil and steel also helped make
the rich richer, as did the
overall recovery of the global
economy over the past few
years.

One of this year’s new bil-
lionaires — and one of the
list’s 68 women, up from 53
last year — was Martha Stew-
art, whose wealth swelled to
$1 billion despite her convic-
tion for lying about a stock
sale and five-month prison
stint.

Not counting the 14 bil-
lionaires who died since last
February, 30 people dropped
off the list from 2004.

Among the big winners
were Google’s Sergey Brin and
Larry Page, who made their
first list appearance last year
with $1 billion each. The tech
moguls jumped nearly 500
spots this year to No. 55, their
net worth multiplying to $7.2
billion after the company’s
initial public offering in Au-
gust.

At 31 and 32 years of age,
Brin and Page are two of 29
billionaires under 40. The av-
erage age of billionaires was
64 and the youngest bil-
lionaire was Albert von Thurn
und Taxis, 21, of Germany,
with $2 billion.

Forbes senior editor Pete
Newcomb said the rankings
were compiled using the Feb.
11 closing price of publicly
traded stock owned by the bil-
lionaires. In the case of pri-
vate companies, Forbes
looked at comparable compa-
nies in the same industries in
order to determine a value of
a billionaire’s holdings.

Wisconsin billionaires
The ranking of billionaires in
Wisconsin as estimated by
Forbes magazine. Listings
include national rank, name,
age where known, wealth in
billions of dollars and source of
the money.
144. John Menard Jr., 65, $3.8,
home improvement stores
306. Herbert Kohler and family,
66, $2.1, plumbing fixtures
437. H. Fisk Johnson, 46, $1.5, SC
Johnson & Sons
437. Imogene Powers Johnson,
75, $1.5, SC. Johnson & Sons
437. S. Curtis Johnson, 49, $1.5,
SC Johnson & Sons
437. Helen Johnson-Leipold, 48,
$1.5, SC Johnson & Sons
584. William Kellogg, 61, $1.1,
Kohl’s

FCC extends billing rules to cell phones Days
Continued from Page C12

with their money survived. Oth-
ers did not.

It’s telling that the most valu-
able asset of Pets.com, the on-
line pet supply store that folded
in November 2000, was the
attitude-laden sock puppet
from its popular TV commer-
cials. When last seen, the pup-
pet was hawking a no-name
credit company that bought the
rights to it for just over $20,000.

It wasn’t that the ideas were
wrong. Some companies simply
failed to execute a sound busi-
ness plan. Others piled into a
crowded arena and failed to set
themselves apart from the
crowd. And still others were
simply overly ambitious, failing
to account for the fact that the
Internet boom would ultimately
have to settle down.

“The vision was there, but the
people involved in the whole
dot-com bubble based so much
of their businesses on assump-
tions that couldn’t last,” said Jo-
seph Battipaglia, chief
investment officer at Ryan Beck
& Co.

It turned out that the rules of
the New Economy were the
same as the Old Economy —
companies need to have more
money coming in than going
out.

The measure pre-empts
state rules on similar
issues.
By Genaro C. Armas
Associated Press

WASHINGTON — Regula-
tors voted Thursday to extend
“truth-in-billing” guidelines to
cell phone bills in hopes it
would lead to clearer, shorter
statements devoid of unwar-
ranted add-on fees.

All five Federal Communica-
tions Commission members
supported the measure, which
requires cell phone bills to be
“brief, clear, non-misleading
and in plain language.” The
guidelines already cover bills
for traditional phone service.

The fees, which fall under ti-
tles like “Regulatory Assess-
ment Charge” or “Regulatory
Cost Recovery Fee” often
amount to no more than $1 or
$2 a month. Critics contend
customers typically aren’t told

of such fees when shopping
for low-priced monthly cell
phone plans so they should
not be charged.

The FCC said it was mis-
leading for cell phone compa-
nies “to represent
discretionary line item charges
in any manner that suggests”
the fees are taxes or
government-mandated
charges.

“Wireless consumers de-
serve accurate, meaningful
billing information in a format
they can understand,” said
FCC Chairman Michael Pow-
ell, who presided over his final
meeting.

The two Democratic com-
missioners opposed a part of
the measure that would pre-
empt state regulations cover-
ing similar billing issues.

Commissioner Michael
Copps said he feared states
may not be able to impose
their own rules adding or pro-
hibiting add-on fees. Some

states have tacked on fees to
help fund 911 service or subsi-
dize phone service for poor
and rural customers.

While the FCC has received
thousands of complaints
about line-item charges or
other phone bill questions, the
agency rarely issues warnings
or fines for such violations,
Copps said.

The National Association of
State Utility Consumer Advo-
cates, which asked the FCC to
rule on the issue, and con-
sumer groups accused the
FCC of weakening consumer
protections. “They extended a
toothless regulation,” said Pat-
rick Pearlman, of the West Vir-
ginia Public Service
Commission.

Said FCC Commissioner
Jonathan Adelstein, a Demo-
crat: “Unfortunately, from the
consumer’s perspective, the
most tangible result of this
order will likely be less over-
sight of consumers’ bills, not
more.”

FARM MARKETS

Associated Press
Here is a summary of agricultural markets as reported
by the state Department of Agriculture, Trade and Con-
sumer Protection’s Federal-State Farm Market News
Service.

Hogs — At South St. Paul terminal market, not
enough barrows and gilts on hand to test trade. In
Sioux Falls barrows and gilts sold 6.00- 7.00 lower with
49-51 percent lean 220-270 lbs selling at 47.00- 48.00.

Livestock — At Wisconsin livestock auctions on
Thursday, veal were not tested. Replacement Holstein
bull calves were $10.00-20.00 higher, 100-120 lbs.
$560.00-205.00. Replacement Holstein heifer calves
were firm, 95-120 lbs. 490.00- 690.00. Slaughter Cows
were firm to $1.00-2.00 higher. Holstein slaughter
steers: not tested. Slaughter steers: Choice, not tested.
Slaughter heifers: Choice, not tested.

Grains — Grain bids saw gains again as we get
closer to the end of the week. The higher soybeans
spillover into the other grains.

Eggs — Wisconsin’s egg market Thursday was
unchanged. Trade sentiment was steady. Cartoned egg
sales were light to fairly good, best for feature activity.
Loose egg demand was light to moderate. Supplies
were adequate to ample. Central States breaking stock
prices ranged unchanged to lower with checks and un-
dergrades unchanged. Demand was light to moderate
for the fully adequate offerings. Floor stocks adequate
to fully adequate. Schedules full-time. Trade sentiment
steady to weak. Prices: extra large 52-61, large 51-60,
medium 38-47.

CHANGES
Nicole A. Levin has been

named director of compliance
at American Computer Soft-
ware, a property management
software company at 2800
Royal Ave.

Matt Powers has joined the
American Red Cross Badger
Chapter, 4860 Sheboygan
Ave., as emergency services
manager.

Robin D. Johnson has been
appointed development di-
rector for the Madison Sym-
phony Orchestra.

Sandra Berg has joined
Stark Company Realtors, 4509
Cottage Grove Road, as a sales
associate.

Erin Kind has joined Trigon
Road, an information services
company at 119 E. Main St.,
as an administrative assistant.

Mark Lutgen has joined
National Specialty Insurance,
6410 Enterprise Lane, as a
surety lines underwriting spe-
cialist.

BOARD APPOINTMENTS
Al Jacobs, chief executive

of the Wisconsin Education
Association Trust, has been
appointed to the Wisconsin
Technology Council board of
directors.

Dale Arndt, owner of Arndt
& Son Plumbing, 201 Railroad
St., has been elected president
of the Madison Association of
Plumbing Contractors. Paul
Schwenzfeier, a project man-

ager at Hooper Corp., 2030
Pennsylvania Ave., has been
elected vice president. James
Baker, a plumber with Benja-
min Plumbing, 5396 King
James Way, has been elected
secretary and treasurer. Rob-
ert Pertzborn, owner and
president of H.J. Pertzborn
Plumbing & Fire Protection,
802 John Nolen Drive, has
been elected director.

— Nathan Leaf

Levin Powers

1189667
Not Found

Johnson Berg

Kind Lutgen
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CORN
5,000 bu minimum- cents per bushel
Dec 05 237 242.50 236.50 241.50 +3
Mar 06 243 248.50 242.75 247.25 +2.50
May 06 247.50 252.50 247.50 250.75 +3
Jul 06 251.50 254.50 250.75 254.25 +2.75
Sep 06 249 250 249 249.50 +.50
Dec 06 249 251 249 250.75 +.25
Jul 07 257
Dec 07 250 250 250 250
SOYBEAN MEAL
100 tons- dollars per ton
Jan 06 189.50 190.00 189.50 190.00 +2.00
Mar 06 190.00 190.00 189.50 189.50 +3.20
May 06 188.50 190.50 188.50 190.20 +1.70
Jul 06 192.00 192.00 191.00 191.00 +1.70
Aug 06 191.70 +2.20
SOYBEANS
5,000 bu minimum- cents per bushel
Mar 05 626.25 633.50 620 633.25 +9.25
May 05 632 640 625 639.25 +9.75
Aug 05 635 643 628 641 +9.50
Sep 05 622.50 630.50 620 629.75 +8.75
May 06 623 +5
Jul 06 623 628 622.50 628 +8
Nov 06 584.50
WHEAT
5,000 bu minimum- cents per bushel
Sep 05 352 360.50 348.50 360.25 +7.25
Dec 05 359.75 368.50 356 368 +7
Mar 06 365 373 365 373 +6
May 06 367.50 +4
Dec 06 358 358 358 358 +3
LUMBER
110,000 bd. ft.- $ per 1,000 bd. ft.
Mar 05 400.5 405.0 393.5 395.0 -6.0
May 05 395.4 398.9 385.3 385.3 -10.0
Jul 05 379.1 380.3 370.0 371.2 -7.8
Sep 05 370.0 370.0 363.1 363.2 -5.7
Nov 05 352.6 352.6 349.9 350.8 -1.5

10 YR. TREASURY
$100,000 prin-pts & 32nds & a half 32nd
Jun 05 108-28 109-10 108-18 109-07 + 095
Sep 05 108-16 109-06 108-16 108-295 + 10
Dec 05 108-08 + 10
2 YR. TREASURY NOTES

$200,000 prin-pts & 32nds & a quarter 32nd
Mar 05 103-315 104-005 103-307 104-00 - 002
Jun 05 103-175 103-20 103-17 103-19 - 002
30 DAY FEDERAL FUNDS
$5 million- pts. of 100 pct.
Mar 05 97.40 97.40 97.40 97.40
Apr 05 97.23 97.23 97.23 97.23
May 05 96.96 96.97 96.96 96.97
Jun 05 96.94 96.94 96.93 96.94
Jul 05 96.70 96.71 96.70 96.71
Aug 05 96.55 96.56 96.55 96.56
Sep 05 96.46 96.46 96.45 96.45 -.01
Oct 05 96.33 96.37 96.33 96.35 -.01
Nov 05 96.22 96.23 96.22 96.23 -.01
Dec 05 96.15
5 YR. TREASURY
$100,000 prin-pts & 32nds & a half 32nd
Mar 05 107-185 107-245 107-15 107-235 + 035
Dec 05 106-075 + 045
US TREASURY BONDS
$100,000 prin- pts & 32nds of 100 pct
Mar 05 111-15 112-09 111-00 112-05 + 17
Jun 05 110-12 111-17 110-06 111-12 + 17
Sep 05 110-09 110-31 110-05 110-30 + 17
Dec 05 110-12 + 17
10 YR. MUNI NOTE
$1000x index-pts & 32nds
Jun 05 103-19 104-05 103-18 104-03 + 08

CHICAGO BOARD
OF TRADE

Open High Low Settle Chg.

CHICAGO MERCANTILE
Open High Low Settle Chg.

OTHER MARKETS

CATTLE
40,000 lbs.- cents per lb.
Mar 05 88.00
Apr 05 91.50 91.55 90.60 90.70 -.75
Jun 05 86.90 87.05 86.35 86.72 -.78
Aug 05 83.25 83.70 83.20 83.45 -.27
Oct 05 84.30 84.70 84.25 84.60 +.05

DAIRY FUTURES
Open High Low Settle Chg.

NEW YORK (AP) _ Spot nonferrous metal prices Thursday.
Aluminum - 92.4 cents per lb., London Metal Exch. Thu.
Copper - 156.00 cents Cathode full plate, U.S. destinations.
Copper 149.50 cents per lb., N.Y. Merc spot Thu.
Lead - $1010.0 per metric ton, London Metal Exch.
Zinc - 67.95-68.20 cents lb., delivered.
Gold - $440.90 Handy & Harman (only daily quote).
Gold - $442.80 troy oz., NY Merc spot Thu.
Silver - $7.545 Handy & Harman (only daily quote).
Silver - $7.492 troy oz., N.Y. Merc spot Thu.
Mercury - $650.00 per 76 lb flask, N.Y.
Platinum - $873.00 troy oz., N.Y. (contract).
Platinum $870.00 troy oz., N.Y. Merc spot Thu.
n.q.-not quoted, n.a.-not available r-revised

Prime Rate 5.50
Discount Rate Primary 3.50
Fed Funds close 2.50
T-Bills:
3-month 2.69

6-month 2.95
T-Bill, annualized, adjusted for
constant maturity:
1-year 3.20
T-Notes:

MONEY RATES

METALS

MILK (CME)
50,000 lbs.- $ per Cwt.
Mar 05 14.0 14.1 14.0 14.1 +.1
Apr 05 13.9 14.3 13.9 14.2 +.2
May 05 14.1 14.4 14.1 14.3 +.2
Jun 05 14.1 14.5 14.1 14.4 +.2
Jul 05 14.4 14.8 14.4 14.7 +.2
Aug 05 15.0 15.0 15.0 15.0
Sep 05 14.9 15.1 14.9 15.1 +.1
Oct 05 14.2 14.4 14.2 14.3
Nov 05 13.7 13.7 13.7 13.7
Dec 05 13.4 13.4 13.4 13.4
Jan 06 13.1
Feb 06 13.0

Dec 05 85.50 85.85 85.35 85.80 -.12
Feb 06 86.45 86.45 85.85 86.42 -.53
Apr 06 84.45 84.45 84.45 84.45 -.35
FEEDER CATTLE
50,000 lbs.- cents per lb.
May 05 104.75 104.95 103.90 104.80 +.05
Aug 05 105.40 105.60 104.80 105.37 -.28
Sep 05 104.50 104.60 104.05 104.60 -.10
Oct 05 103.90 104.00 103.50 104.00
Nov 05 101.25 102.70 100.50 102.70
HOGS-Lean
40,000 lbs.- cents per lb.
Jun 05 79.80 80.10 78.85 78.92 -1.73
Jul 05 77.05 77.30 76.40 76.67 -.95
Aug 05 74.30 74.30 73.00 73.35 -1.27
Oct 05 64.20 64.20 63.10 63.25 -1.07
Apr 06 59.50 59.50 59.37 59.37 -.03

1-year 3.34
2-year 3.68
3-year 3.87
5-year 4.14
10-year 4.47
T-Bond:
30-year 4.76
Libor:
3-month 3.00
6-month 3.25
FHLB Cost of Funds, 11th
District:
Eff. Feb  28 2.183
FNMA 30-year mortgage
commitment:
30-days 5.80
Money market fund:
Merrill Lynch Ready Assets:
30-day avg yld: 1.87
Gold (troy oz):
London late $440.80
HSBC Bank USA $442.00
NY Merc spot $442.80
Silver (troy oz):
NY Merc spot $7.492

Copper (pound):
NY Merc spot $1.4950
Aluminum (pound):
London $.924
Platinum (troy oz):
NY Merc spot $870.00
Palladium (troy oz):
NY Merc spot $202.05
Cash Prices:
Lead (metric ton) $1010.00
Mercury (76 lb) $650.00
Steel scrap (ton) $215.33
Zinc, HG (pound) $.6795
Gold Coins:
U.S. Eagle 1 oz $460.74
Austrla. Kangaroo 1oz 18
$460.74
Krugerrand 1 oz $446.90
Certificates of Deposit
Primary
90 days 1.76
180 days 2.06


