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Sears earns
$378 million in
fourth quarter

CHANGES P&G preparing
to buy Gillette
for $57 billion

Sears, Roebuck and Co.
(NYSE: S) earned $378 million,
or $1.79 a share, in the fourth
quarter on revenue of $11.23
billion. Same-store sales were
flat in the period, with gains in
October and November offset
by a decline in December.

Analysts polled by Thomson
First Call expected the retailer
to earn $1.66 a share in the
fourth quarter.

In the 14-week fourth quar-
ter of 2003, Sears earned $2.75
billion, or $11.07 a share, on
revenue of $12.25 billion and
the $4.24 billion sale of its U.S.
credit and financial products
business.

Commenting on the compa-
ny’s Lands’ End unit, in
Dodgeville, Sears chairman
and chief executive Alan Lacey
told analysts direct sales were
down in “mid-single digit”
range in 2004, though the divi-
sion’s December sales im-

proved from 2003. Chief
financial officer Glenn Richter
added that Lands’ End foot-
wear sold “particularly well” in
the fourth quarter.

Sears stock closed Thursday
at $50.08, up 18 cents, or 0.36
percent, on the day.

— Andrew Wallmeyer

Shea Hubbard

NEW YORK — Procter &
Gamble Co. is preparing to
buy battery and shaving-
products maker Gillette Co.
for $57 billion in stock,
according to published re-
ports.

If approved by regulators,
the acquisition would create
the world’s largest consumer-
products company, coupling
Gillette’s Duracell batteries,
Right Guard deodorant and
razor brands with P&G’s Tide
detergent, Clairol and Pan-
tene hair products and Folg-
ers coffee.

The deal is to be announced
today, The New York Times
reported on its Web site,
quoting executives close to
the deal. The Wall Street Jour-
nal reported that Procter was
near a deal for Boston-based
Gillette, a major competitor to
Rayovac Corp., whose North
American headquarters is in
Madison, Wis.

A P&G spokeswoman, Linda
Ulrey, declined to comment
on the reports Thursday
night.

Gillette officials did not im-
mediately return calls for
comment.

The deal, as reported by
both papers, calls for P&G to
pay about 0.975 of its shares,
or $54, for each Gillette share.
That represents an 18 percent
premium for Gillette, which

closed at $45.85 Thursday on
the New York Stock Exchange.
P&G shares fell 12 cents to
close at $55.32.

AT&T, SBC rumors fly
AT&T Corp. can’t say when

it might stop losing subscrib-
ers and revenues, and yet it
seems the company’s national
network and customer base
remain hard to resist for SBC
Communications.

AT&T also still boasts sev-
eral million business custom-
ers, and SBC clearly sees great
potential for selling its wire-
less and cable TV services to
its 24 million consumer
phone subscribers.

The market value of AT&T
jumped 6 percent to about
$15.7 billion Thursday after
reports that SBC, the local
carrier for most of the Mid-
west — including Wisconsin
— and Southwest, was in talks
to buy the nation’s largest
long-distance company.

Analysts speculated that if
the reports in The Wall Street
Journal and The New York
Times were accurate, Verizon
Communications and Bell-
South Corp. might make bids
of their own as a defensive
measure.

— Associated Press

Thranow Stockert

Lauren Stockert has
joined LandAmerica Lawyers
Title, a title insurance com-
pany at 17 Applegate Court,
as a closing officer.

John A. Thranow III has
been named director of cli-
ent support and services at
American Computer Soft-
ware, a property manage-
ment software company at
2800 Royal Ave.

Randee Hubbard has
joined National Specialty In-
surance, 6410 Enterprise
Lane, as a regional sales
manager.

Steve Shea has joined Kel-
ler Williams Realty, a real es-
tate agency at 8001 Excelsior
Drive, as a real estate agent.

Angela Flickinger has
joined UW-Extension in
Rock County as a family liv-
ing agent.

BOARD APPOINTMENTS
William D. Harvey, presi-

dent and chief operating of-
ficer of Alliant Energy Corp.,
1919 Alliant Energy Center
Way, has been appointed to
the company’s board of di-
rectors.

ANNOUNCEMENTS
Gerhards Kitchen and

Bath Showroom of First
Supply, a supplier of
kitchen, bath and home
products, will open its re-
modeled showroom today at
6800 Gisholt Drive, Monona.

First National Bank in
Stoughton has been re-
named Evergreen State
Bank and is now a state-
chartered bank.

RSM McGladrey, a tax
and consulting firm at 434 S.
Yellowstone Drive, has ac-
quired the tax and consult-
ing practice of BDO Seidman
in Rockford, Ill.

NEW BUSINESS
Rosati’s, a Chicago-style

pizza restaurant, has re-
opened at 6644 Mineral
Point Road.

— Nathan Leaf

Associated Press archives

A customer walks past a display of sweaters in November in a Sears
store in Chicago. The holiday shopping season brought Sears, Roebuck
and Co. $378 million in earnings in the fourth quarter, the giant retailer
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services you need to do,”
Tabak said. “The whole indus-
try is fraught with this.”

Thompson Investment Man-
agement, which split from Wis-
consin Capital Management a
year ago, has stayed independ-
ent.

Wisconsin Capital’s Select
and Blue Chip funds had
strong returns of 18 percent
and 10.7 percent, respectively,
in 2004. In spite of that, the
funds have attracted a rela-
tively small $70 million in as-
sets from investors.

With help from Dreyfus’ na-
tional sales network, Plumb
said the two funds could grow
by $100 million this year. Wis-
consin Capital’s Balanced
Fund, which merged with
Dreyfus in 2004, leapt from

$230 million in assets to $890
million in its first year.

Following the change, new
investors in all three funds will
have to pay a sales commission
of up to 4.75 percent on share
purchases. But the inflow of
new money should help to
lower yearly fees for all fund
shareholders by 20 percent or
more, Plumb said.

Analyst Andy Gogerty, who
follows the Dreyfus Balanced
Fund for Morningstar of Chi-
cago, said investors should
watch the newly merging funds
to see if they benefit from
lower fees or expanded services
through Dreyfus.

“The only real thing that
(Wisconsin Capital) investors
will benefit from is economies
of scale,” Gogerty said.

Contact reporter Jason Stein at
jstein@madison.com or 252-6154.

Orders surge
may not mean
more hiring
Associated Press

WASHINGTON — Big-
ticket orders to factories shot
up almost 11 percent last
year, the best performance in
a decade and a promising
sign for beleaguered manu-
facturers who have lost 2.9
million jobs since mid-2000.

But the rebound in orders,
while translating into higher
profits for manufacturing
companies, was not spurring
much rehiring of laid-off
workers.

Businesses are boosting
production with smaller
work forces, analysts say.

Answers.com
the online
‘guru’ of,
well, answers

Sentry
Continued from Page C10

on Airport Road. The new store
will likely replace the older,
smaller Allen Boulevard Copps
that is now Hogan’s primary
competition.

“It really amounted to the
return on investment; it’s just
not there at this point,” said
Hogan, who also operates Sen-
try stores in Milwaukee and

New Berlin. “We looked at sev-
eral different options, and
none of them made any sense.”

While it’s not clear what will
happen to many of the store’s
approximately 40 employees,
10 or 15 of them are being con-
sidered for jobs at the Hilldale
Sentry, owned by Tim Met-
calfe, which now employs
about 200 people.

“I think there are opportuni-
ties for them here, but I just
don’t have the exact count yet

of what we’ll be taking on
board,” Metcalfe said.

“A few of the people that
were over at the Middleton
store were employees of ours
at one time,” he said. “So we’re
familiar with a lot of the staff
that’s over there, and there are
a lot of good people, and we’re
hoping that we can hire quite a
few of them back.”

Contact Andrew Wallmeyer at
awallmeyer@madison.com
or 252-6123.

For all of their popularity
and importance, search serv-
ices like Google have a signifi-
cant limitation: They don’t
answer questions or provide
information directly. If you
want to know the biography
of a historical figure, the
meaning of a word or the size
of a city, Google and its com-
petitors usually won’t simply
tell you. Instead, they will
generate a list of Web sites
where the answers might —
or might not — be found.

If you are lucky, you may be
able to quickly find an answer
by skimming the summary
text of the Web pages listed in
the results. Google also places
a little-known link called
“Definition” in tiny type at the
top right of many results
pages.

Microsoft’s new MSN
Search provides direct an-
swers to some search queries,
like the populations of cities,
at the top of the list of Web
links. Ask Jeeves does some-
thing similar on certain que-
ries. Amazon’s A9 search
service has a button called
“reference” that provides
some direct answers.

But now there is an entire
search service devoted to pro-
viding direct answers to
search queries. It is called An-
swers.com, and it is available
at www.answers.com. Using a
variety of reference sources,
such as dictionaries and ency-
clopedias, it generates a
thoughtfully organized page
of relevant information about
your search query without re-
quiring you to click on any
further Web links.

Answers.com comes from
GuruNet, an Israeli company
that developed a little-known,
but slick, reference utility
called GuruNet a few years
back. With GuruNet, when
you held down the Alt key and
clicked on any word on any
screen on your computer, the
program produced a tabbed
window with definitions, en-
cyclopedia articles, and other
information related to the
word. GuruNet also powers
the reference section of the
A9 search service.

Now, with Answers.com,
the company has expanded
its reference sources, added
many more topics, and
morphed GuruNet into a full-
blown search service you can
call up from any major Web
browser.

Suppose you want informa-
tion on the city of Seattle. In
Google, if you type in “Seat-
tle,” you get a long list of Web
links, starting with the city’s
official Web site. At the top
are links to maps of Seattle,
and to news about Seattle.

Yahoo and MSN are worse,
putting real-estate ads on top
of their Web results. Ask
Jeeves gives you a map and
some local links, followed by
a zillion ads. But other than
the Ask Jeeves map, none
gives you direct information.

The same search in An-
swers.
com is radically different. You
see a well-formatted page that
includes a definition from the
American Heritage dictionary.
That is followed by a longer,
but still compact, article on
Seattle from the Columbia
Encyclopedia. And that is fol-
lowed by sections on current
weather and the local time.
Then, there is a very long arti-
cle on Seattle, with detailed
maps, from the public, open-
source Wikipedia encyclope-
dia.

To avoid a lot of scrolling,
Answers.com provides a box
at the upper left that allows
you to quickly jump to each
portion of the results page —
Dictionary, Encyclopedia, etc.
You can also click once to get
a Google Web search on Seat-
tle.

Answers.com is free, and it
does have ads. But they are
listed down the right side of
its results pages, never atop
the actual answers.

There are some downsides
to Answers.com. It has an-
swers for only about a million
available topics so far. And it
relies heavily on Wikipedia,
which has been criticized be-
cause it isn’t written or edited
by experts. But unlike some
recognized sources like the
online Encyclopedia Britan-
nica, Answers.com is free and
instantly searches reference
works from multiple pub-
lishers.

Answers.com is also a start
toward a new search para-
digm where the object is to
provide real instant informa-
tion, not just links to pages
where that information may,
or may not, be found. I urge
you to try it.

Walter Mossberg writes about
personal technology for The Wall
Street Journal. E-mail him at
mossberg@wsj.com.

FARM MARKETS

Associated Press
Here is a summary of agricultural markets as re-
ported by the state Department of Agriculture,
Trade and Consumer Protection’s Federal-State
Farm Market News Service.

Hogs — At South St. Paul terminal market,
barrows and gilts were steady with 47-50 percent
lean 220-270 lbs 50.00-52.00, while barrows and
gilts at Sioux Falls were steady with 49-51 percent
lean 220-270 lbs selling at 52.00.

Livestock — At Wisconsin livestock auctions
Thursday, veal were not tested. Replacement Hol-
stein bull calves were $10.00-15.00 higher,
100-120 lbs. $195.00-220.00. Replacement Hol-
stein heifer calves were steady on a light test,
95-120 lbs. 300.00-400.00. Slaughter cows were
steady to firm. Holstein slaughter steers: Choice,
75.00-77.00 on a light test. Slaughter steers: not
tested. Slaughter heifers: not tested.

Grains — Grain and soybean bids moderately
lower. Wheat was pressured by large world sup-
plies and fears of future export competition. Weekly
export sales were reported at 437,500 tons. Corn
bids declined on talk of large world supplies and
fears of increased producer selling in the coming
weeks. Weekly export sales came in at 762,800
tons. Soybeans lost ground due to lower than ex-
pected weekly export sales and good Brazilian crop.
Weekly export sales were reported at 519,300 tons.
Wheat was 4-19 cents lower with Portland 1-2
cents lower. Corn was 1-5 cents lower. Sorghum
was steady to 6 cents lower. Soybeans were 7-11
cents lower.

Eggs — Wisconsin’s egg market Thursday
was higher for large and medium. Other reported
prices were unchanged. Trade sentiment was
steady to at times fully steady. Cartoned egg de-
mand was moderate to fairly good. Loose egg
movement was mostly moderate. Supplies were
adequate to close for current needs. Central states
breaking stock prices were unchanged. Offerings
were in balance to adequate for the light to moder-
ate demand. Floor stocks adequate to fully ade-
quate. Schedules full-time. Trade sentiment steady
to cautiously steady. Prices: extra large 58-68, large
57-67, medium 47-57.

Agents
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The study found that Amer-
ican Family, which sells insur-
ance through a network of
exclusive agents, paid those
agents a bonus of 0.45 percent
of direct written premiums in
2003. That rate was less than
half the average contingent
commission rate of 1 percent
of direct written premiums in-
surers paid to agents that year.

Winterthur North America,
the parent company of Sun
Prairie insurer General Casu-
alty, paid commissions of 2.5
percent in 2003, well above the
industry average.

But that difference is mis-
leading, company spokeswo-
man Anne Smith said.

Smith noted that contingent
commissions can vary by line
of insurance and that the
bonus payments Winterthur
made that year were substan-

tially higher than those made
in the previous four years. Win-
terthur gives special incentive
awards — such as trips —
every few years, a system that
could have contributed to the
2003 bonus, Smith said.

Sharing profits is a key part
of any industry based on sales,
she said.

“If business is good, then our
agents share in that with us,”
Smith said. “Ultimately we feel
this benefits the policyholder
by encouraging competition.”

Rayovac
Continued from Page C10

up to short-term benefits from a
weak U.S. dollar, which lowers
the price of American goods
sold abroad.

“Excluding currency and ac-

quisitions, we estimate that
sales were about flat, year-over-
year,” said Merrill Lynch analyst
Chris Ferrara in a research note
Thursday.

Rayovac’s ability to wring op-
erating efficiencies from acquisi-
tions will again be key to its
performance in the remainder
of fiscal 2005, analysts said.

The company’s $1.2 billion
acquisition of United Industries
is expected to close by mid-
February, after which it will
begin integrating United’s pet
food and home and garden lines
into its sales and distribution
network.

In a research note Thursday,
Prudential Equity Group analyst
Constance Maneaty said Rayo-
vac has a history of exceeding its
cost-savings expectations but
cautioned “integration risk cuts
both ways.

“If it takes longer than ex-
pected, Rayovac could under-
perform our (cosmetics,
household and personal care)
group; if it is achieved more eas-
ily than expected, the stock is
likely to outperform,” she wrote.

Without taking United Indus-
tries into account, Rayovac
boosted its fiscal 2005 earnings
projection a nickel, to between
$2.15 and $2.20 a share.

“We delivered solid results in
the first quarter,” said Rayovac
chief executive Dave Jones.
“Overall, we’re feeling good
about our business, and confi-
dent that our strategy for growth
is on track.”

Contact Andrew Wallmeyer at
awallmeyer@madison.com
or 252-6123.

CORN
5,000 bu minimum- cents per bushel
Mar 05 198 198.25 195.25 195.75 -3
Jul 05 213.25 213.25 210.50 210.75 -3
Dec 05 230 230 227.50 228 -2.25
Mar 06 236 236 235.25 235.50 -2.25
May 06 240.50 240.50 239.75 240.25 -2
Jul 06 244 244 244 244 -2
Sep 06 244.50 -1.50
Dec 06 246.50 246.50 245.25 246.25 -1.25
SOYBEAN MEAL
100 tons- dollars per ton
Mar 05 157.00 157.20 154.80 154.90 -2.50
May 05 156.20 156.20 154.30 154.50 -2.30
Jul 05 159.00 159.00 156.70 156.90 -2.50
Aug 05 159.50 159.50 158.10 158.10 -2.60
Sep 05 161.00 161.00 159.40 159.50 -2.70
SOYBEANS
5,000 bu minimum- cents per bushel
Mar 05 522 522.50 515.50 515.75 -7.25
Aug 05 523 523.50 521.50 521.75 -6.75
Sep 05 526.50 526.50 522 522.25 -7.25
Nov 05 535.50 536 531 531.25 -6.75
Jan 06 538 539 537 537.50 -6.50
May 06 538 -5
Nov 06 548 548 548 548 -4
WHEAT
5,000 bu minimum- cents per bushel
Mar 05 295 295.50 288.50 289.50 -5.75
May 05 303 303 296.50 297.50 -5.75
Mar 06 325 326 324.50 324.50 -5
May 06 327.50 -5
Jul 06 331 333 330 330.50 -5
LUMBER
110,000 bd. ft.- $ per 1,000 bd. ft.
Mar 05 369.1 378.5 364.2 378.5 +10.0
May 05 361.0 373.8 360.4 372.6 +8.8
Jul 05 362.0 368.0 362.0 368.0 +5.9
Sep 05 362.9 363.9 359.0 359.0 -3.0
Nov 05 354.9

10 YR. TREASURY
$100,000 prin-pts & 32nds & a half 32nd
Mar 05111-265 111-27 111-16 111-245 - 035
Jun 05 110-29 110-29 110-21 110-285 - 035
Dec 05 109-23 109-25 109-225 109-25
2 YR. TREASURY NOTES

$200,000 prin-pts & 32nds & a quarter 32nd
Mar 05 104-162 104-167 104-147 104-162 - 008
30 DAY FEDERAL FUNDS
$5 million- pts. of 100 pct.
Jan 05 97.74 97.75 97.74 97.75
Feb 05 97.50 97.50 97.49 97.50
Mar 05 97.40 97.41 97.40 97.41
Apr 05 97.23 97.23 97.23 97.23
May 05 97.03 97.03 97.01 97.03
Jun 05 97.01 97.01 96.99 97.01
Jul 05 96.87 96.87 96.85 96.87 -.01
Aug 05 96.78
Sep 05 96.71 -.01
Nov 05 96.63 -.01
5 YR. TREASURY
$100,000 prin-pts & 32nds & a half 32nd
Mar 05 109-04 109-045 108-285 109-02 - 03
Sep 05 108-05 - 03
US TREASURY BONDS
$100,000 prin- pts & 32nds of 100 pct
Mar 05 113-29 113-31 113-12 113-28 - 02
Jun 05 113-06 113-06 112-19 113-03 - 03
Sep 05 112-10 112-15 111-18 112-15 - 01
Dec 05 111-28 - 01
10 YR. MUNI NOTE
$1000x index-pts & 32nds
Mar 05 105-08 105-13 105-02 105-13

CHICAGO BOARD
OF TRADE

Open High Low Settle Chg.

CHICAGO MERCANTILE
Open High Low Settle Chg.

OTHER MARKETS

CATTLE
40,000 lbs.- cents per lb.
Jan 05 91.00
Feb 05 88.50 89.35 88.45 89.25 +.13
Mar 05 91.00 -.50
Apr 05 87.10 87.80 86.90 87.65 +.33
Jun 05 81.85 82.35 81.55 82.30 +.30

DAIRY FUTURES
Open High Low Settle Chg.

NEW YORK (AP) _ Spot nonferrous metal prices Thursday.
Aluminum - 83.1 cents per lb., London Metal Exch. Thu.
Copper - 155.00 cents Cathode full plate, U.S. destinations.
Copper 149.55 cents per lb., N.Y. Merc spot Thu.
Lead - $974.00 per metric ton, London Metal Exch.
Zinc - 61.85-62.35 cents lb., delivered.
Gold - $424.50 Handy & Harman (only daily quote).
Gold - $426.30 troy oz., NY Merc spot Thu.
Silver - $6.835 Handy & Harman (only daily quote).
Silver - $6.808 troy oz., N.Y. Merc spot Thu.
Mercury - $650.00 per 76 lb flask, N.Y.
Platinum - $869.00 troy oz., N.Y. (contract).
Platinum $871.30 troy oz., N.Y. Merc spot Thu.
n.q.-not quoted, n.a.-not available r-revised

Prime Rate 5.25
Discount Rate Primary 3.25
Fed Funds close 2.3125
T-Bills:
3-month 2.32

6-month 2.61
T-Bill, annualized, adjusted for
constant maturity:
1-year 2.87
T-Notes:

MONEY RATES

METALS

MILK (CME)
50,000 lbs.- $ per Cwt.
Jan 05 14.1 14.1 14.0 14.1
Feb 05 15.3 15.6 15.1 15.3
Mar 05 14.3 14.6 13.8 14.1 -.2
Apr 05 13.7 14.1 13.5 13.7 -.1
May 05 13.7 13.8 13.4 13.5 -.2
Jun 05 13.5 13.6 13.3 13.3 -.1
Jul 05 13.7 13.9 13.7 13.9
Aug 05 13.8 14.0 13.7 13.9
Sep 05 13.9 14.1 13.8 14.1
Oct 05 13.3 13.4 13.3 13.4
Nov 05 12.9 12.9 12.9 12.9
Dec 05 12.7 12.7 12.7 12.7

Aug 05 79.90 80.35 79.70 80.22 +.15
Oct 05 81.25 81.95 81.25 81.85 +.13
Dec 05 81.75 82.05 81.75 82.05 +.10
Feb 06 82.60 83.20 82.60 83.20 +.45
FEEDER CATTLE
50,000 lbs.- cents per lb.
Mar 05 99.55 100.30 99.50 99.90 +.03
Apr 05 98.80 99.70 98.80 99.65 +.13
May 05 98.50 99.15 98.45 99.05 -.15
Aug 05 99.70 100.10 99.52 100.02 +.02
Sep 05 99.40 99.90 99.30 99.90 -.10
HOGS-Lean
40,000 lbs.- cents per lb.
Apr 05 74.80 75.45 74.60 75.32 -.18
May 05 75.40 76.10 75.40 75.92 -.18
Jun 05 77.25 78.00 77.20 77.92 -.20
Aug 05 70.10 70.45 69.95 70.45 -.17
Oct 05 62.80 63.20 62.80 63.10 +.08

1-year 2.96
2-year 3.28
3-year 3.42
5-year 3.74
10-year 4.21
T-Bond:
30-year 4.68
Libor:
3-month 2.73
6-month 2.94
FHLB Cost of Funds, 11th
District:
Eff. Dec. 31 2.025
FNMA 30-year mortgage
commitment:
30-days 5.49
Money market fund:
Merrill Lynch Ready Assets:
30-day avg yld: 1.62
Gold (troy oz):
London late $424.40
HSBC Bank USA $426.25
NY Merc spot $426.30
Silver (troy oz):
NY Merc spot $6.808

Copper (pound):
NY Merc spot $1.4955
Aluminum (pound):
London $.831
Platinum (troy oz):
NY Merc spot $871.30
Palladium (troy oz):
NY Merc spot $191.75
Cash Prices:
Lead (metric ton) $974.00
Mercury (76 lb) $650.00
Steel scrap (ton) $215.33
Zinc, HG (pound) $.6185
Gold Coins:
U.S. Eagle 1 oz $443.60
Austrla. Kangaroo 1oz 18
$443.60
Krugerrand 1 oz $430.50
Certificates of Deposit
Primary
90 days 1.50
180 days 1.79

PERSONAL TECHNOLOGY

Walter Mossberg


